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COLOURS. IS A CREATIVE
COMMUNICATIONS
AGENCY FAMILIAR AND
EXPERIENCED WITH

L UXURY AND PRESTIGIOUS
BRANDS.

We specialize in..

* PR strategy consultation for
the Japanese market

* PR Representation

* Brand association programs
* Crisis communications

* Influencer promotions

* Partnership Programs

* Media strategy

* Content creation

* Translation services



BRAND STRATEGY:
LUXURY BRAND
EXPERIENCES

COLOURS. provides PR and Marketing consultancy
services. These consist of brand strategy, corporate
advisory and brand association programs.

We work closely with clients in the following sectors-
luxury hotel, lifestyle brands, tourism boards, and
cosmetics. COLOURS delivers thoroughly researched
marketing solutions, commercially-relevant corporate
solutions, distinctive brand narratives, and strategic
communications campaigns.
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* COLOURS. personnel are professional
experts with unique and relevant experience.

* We have comprehensive knowledge and
wide experience in PR, digital marketing,
and brand promotion.

* Our experts have extensive network
contacts with media, influencers and KOLs
throughout Japan.

* We have strong connections with luxury
media and celebrities.

* All our staff are either bilingual or
trilingual, making COLOURS a very diverse
work environment.




mesm cHICAGo

AUTOGRAPH COLLECTION
HOTELS CHOOSE CHICAGO Xsolla

ROSEWOOD Hotels & Groups ~ Mesm Tokyo,Autograph Collection CHICAGO Xsolla
(Marriott group) Tourism Board

BELLUSTAR

Able Carry Hakuba Hotel Group



https://www.rosewoodhotels.com/en/default
https://www.mesm.jp/
https://www.mesm.jp/
https://www.mesm.jp/

OUR WORK

Mo S

TOKYO

AUTOGRAPH COLLECTION®
HOTELS

Rosewood Shom?ri—La mesm Tokyo
Hotels & Resorts Tokyo Marriott Hotel Group

TOKYO0 2020

CHOOSE CHICAGO O%D a2 s E I_ I_ U S TA 4

Choose Chicago Tokyo Olympics BELLUSTAR TOKYO,

Chicago Tourism Board 2020 A Pan Pacitic Hotel Hotel Groove Shinjuky



OUR WORK

PREMIUM

W

GALLERY

M Gallery Kyoto THE MULIA, Mercure Tokyo

Hakuba Hotel Group MULIA RESORT & VILLAS Haneda Airport

HOTELS

OF THE WORLD

Mercure Tokyo
Hibiya The Ritz-Carlton Tokyo Small Luxury Hotels The Kahala Yokohama
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COLOURS. EXPERTISE

COLOURS. has extensive, well-established
contacts in the Japanese media. Through the
aid of long-standing media relationships, the
focal point of our expertise is in luxury
markets. We specialize in creative
presentation coupled with a tailored,
proactive approach.

* PR Representative (Annual contract)

* Press Release development and distribution
* Press and Influencer Trips

* Media Event Arrangement

* Interview Arrangement

* Brand Strategy

* Creative content

* Translation/Localization

COLOURS.



COMPREHENSIVE SNS
MANAGEMENT AND
CONTENT CREATION

We provide comprehensive support from
Initial concept making to content creating,
photoshoot, video shoot, posting, to meet
clients needs.

SNS strategy consultation for the Japanese
market, SNS management in Japanese,
English, and Chinese.

MANAGEMEN

COLOURS.



COLOURS. delivers targeted digital
engagement across owned, earned
and paid media, with the aim of
complementing and reinforcing
clients wider communication
campaigns.

* influencer collaborations
* KOL campaigns
 KOL/Celebrity ambassador

INFLUENCER -- ‘ * Creative content
,_ * community management
MARKETING e | * paid social localised to the Japanese market

COLOURS.



C CIEOUURESRWAINE RS
SUSTAINABLE COMMUNICATION
STRATEGY FOR THE JAPANESE
MARKET

Committed to delivering sustainable
brand association campaigns to support
our client's objectives and allign their

SUSTAINABLE
COMMUNICATION

position in the market in Japan.

COLOURS.
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EXTENSIVE
INFLUENCER
NETWORK

both domestic and global influencers
In the following sectors.

‘ COLOURS. has established an
extensive, high-quality network of

Travel
Lifestyle
Gadget
Cosmetic
Wellnhess
Sustainable




SNS MANAGEMENT

Case 1: Chicago Tourism Case 2: Shangri-La Tokyo :
. ) I Y COLOURS. Instagram account management service
Official JPN 1G account - __ |

includes...

Choose Chicago Japan — - =y MK . . . .
Bmﬂﬂﬂﬂ @choosechicagolp VAt . Wy e SNS branding direction consultation

Visual style guide
Content development

Monthly posting scheduling/content calendar
Photo shoots and editing

Graphic design

Caption development and translation
(JPN/HK/CHN/ENG)

Posting through SNS management tool

Posting stories and interacting with followers
nfluencer management




INFLUENCER/KOL MARKETING

Case 1. Lifestyle Company Case 2: Five-Star Luxury Hotel

VLAARARLYF

3 spioal it @ Sl e . ol COLOURS. SNS influencer

*IxAk - HF

C 0 2) " CEEEEEEE ccclopment

programs include...
Research appropriate and suitable
Influencers for brands
Influencer list development
Concept development for SNS posts
Negotiation with influencers for
maximum coverage & exposure
Continuous follow-up on influencers
SNS affiliate program management




INFLUENCER/KOL MARKETING

(YouTube/ TikTok/ RED/ Facebook)
| fuebook
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CASE STUDIES

ROSEWOOD HOTELS & RESORTS
CEO INTERVIEW

COLOURS. successfully pitched Fﬂl’hES CATEQONY - SEWES  BRANDVOICE - CANEER

CEO interview for Rosewood Hotels by k2 RHEORSE, O—X v E RFILIRY J—vhig
SRITHA
& Resorts

e Forbes Japan

e Media Impressions: 572,760,620

e Ad Value: USD 76,000

e URL:
https://forbesjapan.com/articles
/detail/32033



https://forbesjapan.com/articles/detail/32038
https://forbesjapan.com/articles/detail/32038
https://forbesjapan.com/articles/detail/32038

CASE STUDIES

MESM TOKYO, AUTOGRAPH COLLECTION
PR/BRANDING LOCAL COVERAGE

COLOURS. successfully pitched VOGLE |
mesm Tokyo, Autograph Collection S .

e VOGUE Japan online

e Media Impressions: 22,600,431

e Ad Value: USD 16,000

« URL:
https://www.vogue.co.jp/lifestyle/ar
ticle/travel-tokyo-hotel-guide-2020-
mesm-kahala



https://www.vogue.co.jp/lifestyle/article/travel-tokyo-hotel-guide-2020-mesm-kahala
https://www.vogue.co.jp/lifestyle/article/travel-tokyo-hotel-guide-2020-mesm-kahala
https://www.vogue.co.jp/lifestyle/article/travel-tokyo-hotel-guide-2020-mesm-kahala
https://www.vogue.co.jp/lifestyle/article/travel-tokyo-hotel-guide-2020-mesm-kahala

CASE STUDIES
MESM TOKYO, AUTOGRAPH COLLECTION
PR/BRANDING INTERNATIONAL COVERAGE
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e Content: Introducing mesm Tokyo as a
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WATERS Takeshiba is a hot new area in Tokyo. It was developed through a
partnership between Japan's Ministry of Land, Infrastructure, Transport and
Tourism and private companies, and it is the home of the hotel Mesm Tokyo. As part
of the hotel’s Total Support Plan, it is offering a limousine boat service for business
travelers arriving at Haneda Airport. From the airport, the boat takes just 40 minutes
to arrive at Takeshiba District Landing Area, within Tokyo Bay.

Morning Calm
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Bleisure Hotel

e Media Impression: 200,000

e Ad Value: ¥2,000,000



https://morningcalm.koreanair.com/web/subindex.do?catid=13&chkHitYn=Y

CASE STUDIES
MESM TOKYO, AUTOGRAPH COLLECTION
PR/BRANDING INTERNATIONAL COVERAGE

I R Av E L + REVIEW: MESM TOKYO, AN UBER-ARTY ECO-CHIC HOTEL
This brand-new hotel, a collab of Autograph Collection and East Japan Railway Company, is finding truly creative ways to reduce
I E I s U R E its eco footprint. Here's why it's on our list as soon as we can get to Tokyo.

y, that 1t brings art into nearly every aspect of the hotel, even going as far as to
have a dedicated creative director involved in everything from uniforms to F&B. There is
naturally lots of interesting visual art throughout the hotel, but also live performing art or
music daily, restaurant courses inspired by shows at the neighboring Shiki Theater, and an
original cocktail menu composed entirely of homages to famous artworks.

General manager Hisashi Oinuma walks me through their efforts over drinks. I'm
somewhat distracted my Delacroix-inspired French Revolution cocktail arriving in

SOUTHEAST ASIA

billowing clouds of smoke like the Tricolour over the barricades, but the energetic
QOinuma, whose towering pompadour hairstyle recalls a young Elvis, is equally fascinating.
He wears the same stylish uniform as the rest of the front-of-house staff, a loose unisex
black design from mode designer Yohji Yamamoto’s Y’s BANG ON! label. Gender equality
is an SDG in its own right, but having only one type of uniform in just three sizes also cuts
down on textile waste.

Travel+Leisure

e Contents: Introducing mesm Tokyo as an

Uber—arty Eco-chic Hotel

e Media Impression: 984,302

e Ad Value: ¥19,620,000

General manager Hisashi Oinuma Cocktail Revolution

Club Mesm terrace with view



https://travelandleisureasia.com/review-mesm-tokyo/

CASE STUDIES
MESM TOKYO, AUTOGRAPH COLLECTION
INFLUENCER MARKETING

misakuranaga #  Message

3,655 posts 171K followers 1,740 following

I
i/

Misa Kuranaga Bk ED

Toa ceremany on a baicony .. more Toa coremany ona balcony W... moro. aravel
Add a comment... Add a comment... .

Principal Dancer with San Francisco Ballet @sfballet > 7 3> XaNL I 77U Y
SNy S )+
Live in San Francisco, CA =

mmmmmmmm

Ballerina/influencer

Misa Kuranaga


https://www.instagram.com/p/Cekq0kxjvqJ/

CASE STUDIES
MESM TOKYO, AUTOGRAPH COLLECTION
INFLUENCER MARKETING

tomo koizumi & Ave—ERE

i=iE10204+ A 0T—120:A Z#0—52982 A

TOMO

ess designer based in Tokyo Japan.

i MH PRIZE 2020 joint winner @TOMOKOIZUMI @tomaok:

youtu.be/HividhcP&6XM

Fashion Designer

TOMO KOIZUMI

@hitoshi7aforsyth
...@mesmtokyo



https://www.instagram.com/p/CV15guIlGtg/

CASE STUDIES

KYOTO YURA HOTEL M GALLERY
PR/BRANDING LOCAL COVERAGE

COLOURS. successfully pitched Kyoto
Yura Hotel M Gallery

 Esquire online- men's fashion

magazine

e Media Impressions: 23,000,000

e Ad Value: USD 10,000

e URL:
https://www.esquire.com/jp/mensclub/a3
3464520/kyotomgallerlynews-200731/¢
fbclid=IwAR3Tyel YCIphMNVdHIFnrOQXs
FOTmgp3SPDf8aypOAKTKIv2plorxODk7n3




CASE STUDIES

KYOTO YURA HOTEL M GALLERY
PR/BRANDING LOCAL COVERAGE

COLOURS. successfully pitched Kyoto
Yura Hotel M Gallery
e ELLE online
e Media Impressions: 65,000,000
e Ad Value: USD 15,000
e URL:
https://www.elle.com/jp/culture/travel/
a33619760/spiritual-tour-in-kyoto-6buy-
200825/



https://www.elle.com/jp/culture/travel/a33619760/spiritual-tour-in-kyoto-6uy-200825/
https://www.elle.com/jp/culture/travel/a33619760/spiritual-tour-in-kyoto-6uy-200825/
https://www.elle.com/jp/culture/travel/a33619760/spiritual-tour-in-kyoto-6uy-200825/

CASE STUDIES

KYOTO YURA HOTEL M GALLERY
PR/BRANDING LOCAL COVERAGE

COLOURS. successfully pitched Kyoto
Yura Hotel MGallery
e FIGARO Japan online
e Media Impressions: 73,000 copies
monthly

 Ad Value: ¥2 page USD 13,000
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CASE STUDIES

KYOTO YURA HOTEL M GALLERY
HOTEL OPENING EVENT MANAGEMENT

COLOURS. successfully organised a
hotel opening media event

for M gallery in 2020.

Invited 20 media 20 influencers

MBHFMERST.
Whah o

to experience the hotel.

e -’”




CASE STUDIES
OAKWOOD KYOTO OIKE

BRAND PARTNERSHIP PROJECT (UNDERSON UNDERSON)

COLOURS. Ooteacod

successfully somsn - OIKE KYOTO

. B .‘:?‘I.T-'II:IH_:’.E—!EIIIWE.
organised a brand i EoaR UNDERSON UNDERSON
partnership program
conduct PR activities ' Part.1
and |G LIVE event.




CASE STUDIES
OAKWOOD HOTEL & APARTMENTS

BRAND PARTNERSHIP PROJECT (MOVIE PREVIEW)

012EIN168

CO I_O U RS A= 9EIRTIL&FT I \—F A YT
. BREA—F7Fa—IL | ER#FEERVr—D%
SEMET3I A 16 BEYTFHRMHIE

successfully
organised a brand

partnership program

05 ERA - KFRM T,

a n d ‘ i { ~.h =ik . 4111;:” 2= JE RS ATE G
conduct PR
activities.

WAL TREESPEED




CASE STUDIES

HAKUBA HOTEL GROUP
PRESS RELEASE DEVELOPMENT AND DISTRIBUTION

COLOURS. developed
and distributed in-depth
press releases with

distinctive topics for
Hakuba Hotel Group.

They brought significant

attention and inquiries
from high-end media.

BERTILIIL—T Veuve Clicquot&E DI R
TI—=2TIN—kF—2v 7 "Weuve Clicquot
in the Snow, %Rt

Hakuba Aprés (BEE77L) TORBMELDEHMC

BERTILYIL-TF 2023F128228 16M584%

BERHRARKICT, 4H0mFil. SOFORRIEE FIY

& TAERFNTIL—F) (Bt : !

2 R CORUTFLIATOBEELDBMCERS LW s
"euve Clicquot in the Snow (F—- 2Ud A2 2/, EHL, HiL{A—
7L to<Hakuba Aprés (BIF. BRF7L) 2T, I rFr 2Pl Tro’

Ay hERBLELRE,

BEFILEERONAFERY YV —hICUBL. PLEFLEAF—a2 - AF-F IO

M= LT, FILFRAQBELOI L HAERETES LS. Veuve Clicquotd 2 4 20T

HEHRIETAFERBIDAVWELEYT, BAOA/—F3AR, v TLROETYESE
E#f L i=Veuve ClicquotDEME THS H, BREBE T »F—3VS300 08

1EMATWVWET,

BERFILII-F LAFRZ¥ "THE CLUBHOUSE Powered by Stars'n
Caciow FLE7Li—2L-w kIt— TNo. 898, 12BhaY S0 RA-=T

BERTILIN-7

EFRBEKLT. AHORTIL. SOHORAELFN— A, BHOEHMEREZER
T5 BERFAYIL=7) (TR RPRERERHAEHILRE000 #ERA ¥
=hHZ o ¥=) @ FERYZvTERER]T S0, "THE CLUBHOUSE
Powered by Stars'n Cacioy & 7LEFLY—2L v IT— TNo, 898, %.
2023F128228 (&) KISV EA=T2WLET,




CASE STUDIES
HAKUBA HOTEL GROUP

PRESS TRIP IMPLEMENTATION

[(EHF7LEY RS ] EES X)) ICHET S, THS [BE%7LEN!]
BTN ITAN—T ) BREET 25 7Y 27 ) =274 BAG ARDY Y~ kit - EBA
COLOURS. organized 3 . . SYY27Y—RF A EHE

press trips in 2023 with
high-end media,
Including Harper's
Bazaar, Richesse, CREA,
etc.




CASE STUDIES
HAKUBA HOTEL GROUP

INFLUENCER MARKETING

Celebrity:
Harry Sugiyama

a harrysuglyama &

SLBPUDAYFFYAE BECERLT SRS
BT S Shyperce DT v ¥ =Y H PO T hvbavy
AFLERVTE-TAEDS & &

(BT Tw ROBE>ERECET 2 &B2 Y -
BOIFr a2 PORCER>TEEMER-TET)

ENTRTERTIZ

YhiI =Ry =

Up inite Hakuba geing up 15 1300m
Such 2 jolly crew @

Thanks 10 @yanaginihon for
a fabulous tripdr

COLOURS. pitched
well-known celebrities

Massive thanks 100 10 @hakubahotelgroup
for an immenss wiskand ‘ i

Maxt up Nozawalll
Might Night

Ei=]
#iiveuphakuba

# b L-3 2 #trailrunning
d - 3w Ses transiation

and influencers to

eav W

(HE8R Liked by hakubahotelgroup and others

experience the stay,

@ Add a commant

F&B service and

Q shido_nakamura @ - Following

Kabuki Actor:
Shido Nakamura

activities.

shido_nakamura @ dw

. Hika
@hakubahotelgroup

=]
#HEE
+RE
#HH

Ses translation

junpel1? dw
BETAEFHETZADEREIELD
THHARASOEREEBENTET L
RTEH-TRIEHGVTEASOE O
HELWATT IR ) BLEOER
VoLl s h T FEunhy

G Hkes Reply See translation

Qv W

‘!‘ Liked by hakubahotelgroup and
“ & gthers
ALGUET 1

.
r
(e Add a comment.. @



CASE STUDIES
THE MULIA, MULIA RESORTS & VILLAS

PRESS RELEASE DEVELOPMENT AND DISTRIBUTION

COLOURS. developed and
distributed press releases
for THE MULIA, MULIA
RESORTS & VILLAS.

They brought significant
attention and inquiries from
high-end media and
Influencers.

H-LUPR. "hINL+LYvr—; HER T2023FEKTFIFDARYY/—H15
B EEH

PT Mulia Graha Tatalestari

B060Q

2023FTRICEBGIRTHRE "IN+ LYvy—; & 2023F7—ILK « XX+
FI—FOBRERFRLELE. ¥ LUP, LUTPVI=h&T4 5B 1VFRY
FOBKICADYY—hk by FETHEIML, PIFOBRICADYY—k b v F16THE
fieWws 5y 7L ERNERELLE U .

e LUP, LAUPUY—R&T 1 SA-RHReF, INURIUOXE. P—h, B8
D8N AJENGAN (FPY¥zvHY) "&RE

PT Mulia Graha Tatalestari

80600

FTVAP ) —-THINGEBRITESILTEREE., - LUFP, LAUFUY—-F&Y
A FA=-ZH RSP, JTU, . 2023FE8R22BICRIFO Y1 = 7B AJENGAN
(FIzwHY) "ERBWELET, PYzvHYER. NUOEBRET R EEET
ZEHET. BARMOOFETHNIS, IFY - H—FUTRDEFShZZDIRY k
. FARDINY ORI, Eif, HEOGROENZ RN EBIE-EONILFr—7
1 b7,

RELEMEHORS

LY Y-8




CASE STUDIES
THE MULIA, MULIA RESORTS & VILLAS

KOL TRIP IMPLEMENTATION

COLOURS. organized a
4-day trip with popular
KOLs in 2023.

They featured the
accommodation, F&B
service, and activities.
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rkgabriela ® - Following
The Mulia Hotel, Mulia Resort & Villas ...

rkgabriela @ 1w

Good morning from The Mulia o
HRrE
T=LTT2&FILOBRA L ARK
ZOY - AUTORSELERUAEE
héay

Best resort aver &

#EscapetoMulia #muliadining #bali
#vacation #/%) #YLUTFT #NU0
V—F

See translation

stellalead2 @ 1w
Welcome to Bali W

Reply

View all 1 ranlins

Qv W

Liked by motainsta and others

Add a comment @

rkgabriela © - Following

rkgabriela ® 1w

B Lo bty -2 ARE
B =wC

B=2LF/=) BRECHHEEE
ZOT - 0.01%~003%4 8LVl RO
FLZLLAL§
REEBAOF Ry 2 ACTORY R -
N== T /=P VEIRED
PROPOLIS SYNERGY TONER®

Best skincare for recovery after baach

dayse”

BIAAT7=ILIv2 2 #qool0A MK a4
AWM ELF /= #EF =/ cREBER
#lemonsquare @ @cosn _jp
@cchannel_lemonsquare

e T A

Q A

Liked by mariennu1202 and others

or 28

Add a comment @

dj_miya -
Paid partnership e
The Mulia, Mulia Resort & Villas, Ball

V)

F
s

o

dj_miya Edited - 1w
WS ERST - RNURCHTEEL
v

B2DRARF I FTHE MULIAY & AICTES
L& LI=\("o”)*

@themuliabali
PR

[vilaBiZDWT w )

FTHE MULIAy DVillaliizbi LS50
WHELTULESORERMREZSIC
&> TbuggyT VillanIEBLTHELWNE
L~

EUJLICS-J'C'IDO!.I%&E—BVHHI?’FH
TREVSEVWEESITT ¢+ W

QvY W

{® Liked by rkgabriela and others

¥

Add a comment @

1999.117 - Follow
Paid partnership Ll
The Mulia, Mulia Resort & Villas, Bali

1998.117 5w
pool & 7 Y

T IENESRFILOBS
FTLCERAMHE-TETL< N > &

EF~>TLANSHMEENT
B WTETHEEP BT

#1088 #/0) BiR{T #escapetomulia

Ses translation

ykras Sw

JAV FERILLET

K>S HbLWTTY %,
FomTThe

1like Reply Seetranslation

Qv W

f’ Liked by rkgabriela and others
December 4, 2023

&
i

Add a comment... @



CASE STUDIES
BELLUSTAR TOKYO, A PAN PACIFIC HOTEL

HOTEL OPENING EVENT

COLOURS.
successfully
organized
BELLUSTAR
Life / Editor's Post
TOKYO's hotel _Q REDTSAR— k1 STASTREDT
: S = oSS JZNRYIYR, "BELLUSTAR TOKYO,
Openlng event and Q > . A Pan Pacific Hotely BA—7>

Invited over 20 top-
tier luxury and travel
media to attend the
event.




CASE STUDIES
BELLUSTAR TOKYO, A PAN PACIFIC HOTEL

INTERNATIONAL INFLUENCER MARKETING

COLOURS.
successfully
organized influencer
marketing activities
and invited overseas
Influencers from the
USA, France, the
UK, Dubal, etc and
conduct PR
activities.




CASE STUDIES
SMALL LUXURY HOTELS

INFLUENCER MARKETING

COLOURS.
successfully pitched
Japanese celebrities
and journalists to
Small Luxury Hotels'
properties overseas
In Seoul, Chiang
Mai, and Bangkok as
a promotion of
outbound travel.

amiharunaami « Follow

M/ The Sukhothai Bangkok Hotel

amiharunaami ZE®O/\> A7 KIT—D2OEHOKRTILIE
FHf X J3—44/\>» 3243 (THE SUKHOTHAI BANGKOK (
@thesukhothaibangkok )

TR EBHAD -1 EA A-J LIEBRBENS I TUTH
BHORTIL,

BFEBEEABTECASTEEE To5wh—W £5F- &
CCHRL J EMPTRICASTLELEQ

2# B TClub Premier Suite; (20m)
DEVT, 14207, Ry FlL—ADBENREhgHNRTL
T, B BENDPTVLITPIRTLE.

3#H WELCOME SWEETSOBETHLCEFEXAEUOD
e i
A

AMB [E~W\WT = )L Tk ENE <
B 4 VIL—AF 1 =T Tlunch%® «

6B B av 7 NESTERE! |
ZLTHHIVEVNETEVD - § -




CASE STUDIES
INTERCONTINENTAL DANANG

PRESS TRIP IMPLEMENTATION

F  TORYD
Numero Fashion Beauty Art Culture Life Interview Series Astrology Magazine Shop

News ## 7—K K5~ W8 I7¢5—XMIk PI‘(:'.‘Ci()l]s‘:j:/Q
(9% &K P Uik - &\ "1>5—21
YFERVIN IFV) BEOYYIF2TY
journalists from top- 8

successfully invited

2023.11.14up

tier luxury media to

the press tour of

'f*:.l"".‘*
¥ . _

Intercontinental
Danang, Vietnam's 5
-star luxury resort.
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COLOURS.
CREATIVE COMMUNICATION
AGENCY N JAPAN

CONTACT:

HELLO@PRCOLOURS.COM




